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ABSTRACT 
 
Tourism is an activity that can have a really big 
impact on sustainable development. Sustainability of 
tourism involves extensive cooperation between 
tourist companies, tourist destinations and national, 
regional and local authorities in order to cover a wide 
group of challenges and at the same time to remain 
competitive. 
Opportunities for sustainable tourism 
development and preservation of its competitiveness, 
is largely influenced by the quality of the environment, 
to preserve and attractive natural and cultural heritage 
and other values, goods and resources. For sustainable 
it is considered any kind of tourism that contributes 
permanently  for the  protection and promotion of the  
environment,  natural  and other resources, cultural 
values and integrity of the local community. 
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1. INTRODUCTION 
 
When we talk about sustainable development of 
tourist destinations, travel activities, they represent 
one of the most important ways of achieving this goal. 
However, the creation of attractive destinations 
requires more than natural resources that left us 
breathless and favorable conditions for rest in nature. 
Despite these potentials which one tourist destination 
may have, the supply of different types of services to 
the guests that are followed by access to a storage 
environment that is at the core of sustainable tourism 
        As in any other type of tourism, sustainable 
tourism has many "moments of truth" that should be 
carefully seen to create a memorable experience for 
visitors. These moments of truth may vary from the 
hospitality of the hosts, the quality and taste of the food 
that is served to the hygiene of the household and the 
availability of basic necessities such as drinking water. 
 Tourism can use objects and space and facilities that 
are not of interest for other activities. Only tourism can 
valorize rocky peaks as viewpoints, steep mountain 
slopes as ski trails, caves, swamps, sandy beaches and 
rocks, setting sun, gorges, horses, mirage, some 
experiences, holidays, memories, monuments, etc... 
These advantages tourism should use always and 
everywhere. 
Sustainable development of a tourist destination 
and its brand is part of the economic development of a 
society which is the basic goal of all countries that care 
about their future and their place in the global world. 
Sustainable development not only involves protecting 
the environment, but the appropriate economic 
development, social security and a healthy lifestyle 
also. 
 Sustainable development of one tourist 
destination can not be observed without the 
environmental aspects and development of agriculture 
as one of the most important concepts is the question 
of durability of environmental facilities. The capacity 
of the battery system is an eco size of the population 
or community that can be unlimited support with the 
available resources of that system. 
 
2. COMPETITIVENESS OF TOURIST 
DESTINATION 
 
Competitiveness among tourist destinations is 
considered to be one of the forms that fulfill the wide 
phenomenon of the new economic competition in the 
XXI century. This kind of competitiveness, besides the 
special characteristics, maintains the nature of the 
competitiveness itself ion the frames of other forms of 
human activities. The competitiveness abilities of 
tourist destinations in an explicit way show the level 
of socio-economical development of tourist 
destination with a special review to quality of life. 
The competitiveness of tourism begins with the 
statement that experience, the images that the tourist 
acquires in the tourist destination is fundamental 
product in tourism. According to this, the 
competitiveness in tourism is towards tourist 
destinations. There is competitiveness between the 
products in enterprises in the area of tourism 
(organizers of travels, hotel, transport and other tourist 
services), but this kind of competitiveness arises from 
the choice and depends on the choice that is made by 
the tourist regarding alternative tourist destinations. 
Under competitiveness in tourism it can be seen 
the ability of increasing the tourist consuming, to 
attract much more tourists supplying them with 
experience which satisfy them and that are 
remembered and at the same time it is made in a 
profitable way by improving the wellbeing of people 
in the destinations and to preserve the natural heritage 
for future generations. 
Tourism is an activity that may have a great 
impact on sustainable tourism. Sustainability of 
European tourism considers cooperation between 
tourist companies, tourist destinations and 
nationalities, regional and local authorities in order to 
cope with a wide group of challenges and to remain 
competitive at the same time.  
 
 
3. SUSTAINABLE DEVELOPMENT OF 
TOURIST DESTINATION  
 
Over the last few decades, expansive and 
uncontrolled tourism development is accompanied by 
many undesirable environmental, social and cultural 
implications that impose the need for tourism to be 
under the concept of sustainable development. 
Sustainability of tourism development depends on 
environmental opportunities to ensure a stable and 
lasting basis.  
It is clear that all stakeholders in tourism activities 
must adapt to a new development philosophy and ways 
of thinking. The definition of sustainable tourism are 
still not precisely determined, due to constant changes 
and experiences that will continue in the coming years 
until accepting the generally accepted definition of the 
term sustainable tourism. The conception of 
sustainable tourism should be a basic indicator of 
achievement of economic, social and aesthetic goals, 
while protecting the cultural values, social integrity, 
key ecological processes and biological diversity.  
In environmental terms the only possible 
development of tourism is the one that expenditure of 
energy and environmental degradation reduces to 
absolute, and not only in relative amount. In life, 
tourists still have the attitude that their needs and 
desires can be met by adequate financial 
compensation. Their needs over time become more 
intense and varied; those who offer bids used them for 
realization of economic income. In this way, stresses 
the importance of personal needs and interests of 
tourists travel for businessmen in the shortest possible 
time to achieve economic benefits, and neglect the 
need to preserve natural and cultural values are 
violated. 
 Sustainable development of tourism destination 
does not mean achieving a quick and short, primarily 
due to economic, but also includes effects that are met 
by economic, sociological and environmental aspects 
in a long time. It is the only way to ensure continuous 
satisfaction of basic needs, both by tourists and by the 
population in the resort. In that case you should pay 
attention to education, training and raising awareness 
of population, allowing the public an adequate way to 
get acquainted with the most important objectives of 
sustainable tourism and would have excelled 
professional and working skills in this area. 
Information on tourism and its impact on natural 
and socio-cultural environment must be permanently 
available to the general population, especially the local 
population, would participate in the planning process 
of bringing all important development decisions. The 
concept of sustainable development is the result of 
knowledge and perceptions about the dangers of 
policies for economic development for man and Earth, 
which imposed serious need for taking urgent 
measures to regenerate the Earth. Thus was created the 
paradigm of sustainable development, located in 
Agenda 21, which provides recommendations for 
sustainable resource management in the 21st century 
(water, forest, land). Sustainable development is the 
subject of many government documents and strategies 
in the field of environmental protection, tourism 
development, rural development, agricultural 
products, water management, natural and cultural 
treasures and so on. Tourism with its attractiveness, in 
countries with rapid economic development, assumes 
the role of leader in the economic structure, achieving 
a significant share in global gross domestic product 
and total employment. Tourism occupies and 
important responsibility in relation to economic, 
social, cultural and natural environment. In order to 
prevent the negative impact of these economic 
activities and to establish rules for responsible 
behavior of all stakeholders in tourism, World 
Tourism Organization and other international 
institutions, established universal rules for all 
stakeholders in tourism development which apply to 
all states. The basis of these rules is in the guidelines 
pertaining to environmental protection as laid down in 
Agenda 21, signed and adopted by 182 government 
leaders at the UN Conference on Environment and 
Development, that the Summit in Rio de Janeiro - 
1992. 1996. document was adopted Agenda 21 for 
tourism businesses. The purpose of this document is to 
assist the government resources that are responsible 
for tourism, national tourism organizations, business 
associations and enterprises in the tourism industry, 
areas of operation to be directed towards achieving 
sustainable tourism at local, regional, national and 
international level. 
 
 
4. SUSTAINABLE RURAL DEVELOPMENT 
 
Sustainable tourism development is informative; 
where passengers are not only familiar with the 
destination, but they also learn how to help people 
maintain their characteristics and broaden their travel 
experiences.  Hosts learn what is generally known, can 
be interesting and valuable to people who come from 
other sides. (Hawkins, 2006). 
Sustainable tourism supports integrity of place 
where travelers by understanding the search for the 
destination offer which highlights the local character, 
such as architecture, traditional cuisine, heritage, 
aesthetic values and ecology. In exchange earnings 
from tourism increase local experience and of great 
benefit to local people - tourist establishments (hotels, 
motels, restaurants, travel agencies, etc...) seek to hire 
and train more local people, buy local products and use 
local services. Sustainable tourism keeps resources, 
respect local culture and tradition, do not misuse the 
products, weigh the quality and not quantity, means 
exceptional travel and satisfied customers. Satisfied, 
excited visitors bear with them new knowledge and 
refer their friends to try the same thing, to visit these 
places and experience the same beauty as themselves, 
thus ensuring continuity of operations and the 
destination. (Hawkins, 2006). 
When talking about rural areas in Macedonia, 
tourist activities certainly represent one of the most 
important ways of achieving their sustainable 
development. However, to create an attractive rural 
tourist destination requires more than natural resources 
with which it has - requires universal natural and 
cultural heritage customized to the interests of modern 
tourists. To create a memorable experience for 
visitors, and also to preserve the uniqueness of the 
region, it is, all those special things to bring in the 
tourist offer, as well as quality and served delicious 
food and entertainment. 
The number of areas in Macedonia developed or 
plan to develop tourism, as elsewhere in the world is 
increasing and it is necessary to find new and 
alternative tourism products. Regions simply copy 
existing attractions will not offer anything new to the 
tourists, so they will go there where the tourist offer 
and tradition is much longer and better known. 
Therefore, it is not enough to have just a single 
attraction. When visitors arrive, you must offer them 
the opportunity to choose from, classic tourist 
activities - swimming, cycling, hiking in nature, riding 
horses, donkeys, hunting, fishing, local products, but 
should offer something new - perhaps learn something 
about this product, a specificity of its origins (and even 
to invent)or how to do it yourself. Only such a thing 
could change his mind to stay longer in the destination 
or to participate in more activities. Maybe to learn how  
to ride horses in the field, or learn to play songs or 
make white cheese and yellow cheese. In developing 
these capabilities; you should keep an eye on it to be 
compatible with the main attraction and cultural and 
natural resources of the community. If maintained in 
winter, when skiing is the main reason for coming, 
previous activities must take place in the late afternoon 
or evening when the tourist is boring. 
Thus, riding horses coming into the summer, but 
may be offered to mothers with children or people with 
disabilities who do not know and can not go skiing. In 
this case, must be organized and customized 
specifically, a high degree of reliability and 
professional assistance. For example, it would not be 
enough any countrymen to bring the horse barn, to 
walk saddled in front of the hotel where the skiers 
outtrack, followed by mothers who have children and 
they are angry. It would be good to hire animators and 
offer an interesting program.  
Tourists buy dream, a dream of enjoying the 
warm relaxed atmosphere, says Hawkins. They buy 
fun and adventure; expect to have entertainment that 
is not quickly available in their home environment. 
Buy pictures and promises, promises that the 
destination will fulfill all their expectations and that 
the necessary services will be provided to a particular 
place at a certain time. If they do not provide what they 
expect and do not allow as planned will help tourists 
to be dissatisfied. If you become anxious and unhappy 
complain. They again would not return and others will 
tell of bad experiences (Hawkins, 2006). 
For the village to get a tourist you should preserve 
the agrarian production as core business, because the 
only way tourist can feel the village way of life, which 
he is most interested him. Need to preserve rural 
lifestyles through its old customs, and traditional diet, 
way of dressing and living, old crafts and so on, to be 
in a situation tourist to engage directly over where the 
family settled in overall village life. Thus, the tourist 
becomes the countryman and his arrival has the full 
sense, because the village and rural household did not 
represent only a tourist facade. 
This means that responsible and sustainable 
tourism development considers  development that 
meets the needs of present tourists and all stakeholders 
in tourism, while preserving and enhancing the 
potential for the use of tourist resources in the future 
without the threat and reduce the ability of future 
generations to meet their own needs. That is, it means 
improving the quality of life of people within the 
capabilities of the ecosystem that surrounds us. 
The benefits of the development of this specific 
business activity constitute a basis for further 
multiplier sustainable development of rural 
settlements, which will enable the creation of a new 
postulate in ensuring prosperity and population 
retention in his homeland. The economic benefits of 
rural development will provide a return of the 
population, which in past decades mass migrated in 
search of better living conditions and leave their native 
homes. 
 
 
5. OPPORTUNITIES FOR SUSTAINABLE 
DEVELOPMENT OF RURAL TOURISM IN 
MACEDONIA  
 
Macedonia is a land of many tourist attraction - 
the picturesque hill - mountain areas, rivers, lakes, 
spas, historic cities, then different, large and attractive 
rural areas that cover most of the entire territory. 
Characteristics possessed by the Republic of 
Macedonia, that its natural and cultural values are very 
good model for the modern concept of sustainable 
tourism. With its various potentials, can fully meet the 
demands of modern tourism and active can be 
represented by "1000 travel programs for 1000 tourist 
destinations" in line with sustainable development and 
environmental preservation of protected areas. 
Sustainable rural tourism is an important 
component of integrated and sustainable development 
and revitalization of villages, and that missing 
component in encouraging the development of the 
local market for agricultural and non-agricultural 
activities in rural areas and boost employment. 
Macedonia has wonderful natural resources and other 
potentials for development of all forms of rural 
tourism.  
Sustainable tourism includes activities which 
have insignificant negative impacts on the 
environment. Of mourning, a disadvantage is the 
infrastructure in the villages, which would support the 
development of sustainable rural tourism. It also lacks 
adequate planning and waste management in tourist 
places, function less negative impact of tourist 
activities on the environment but there are many 
natural, cultural and social preconditions for 
sustainable rural tourism, such as natural potentials, 
significant agricultural land, a significant number of 
active agricultural population, traditional agricultural 
approach, potential agrotourism good, unpolluted land 
with chemical substances and possibility of production 
the "health food" good potential for development of 
complementary activities such as horse riding, 
shooting and stick with garlic, traditional local 
gastronomic specialties and so on.       
Defining the development of sustainable tourism 
is a good basis for improving cross - sectoral 
cooperation in all domains and at all levels, especially 
the classical values that tourism has not valorized the 
right way (protected areas, cultural heritage, 
etc.).Tourism development efforts required of all 
stakeholders, from local government, local businesses, 
NGOs and most of all - the locals. 
Local government is a generator of all movements 
in this direction. It creates a strategy for tourism 
development, promote the region as a tourist 
destination, investing in local infrastructure, inform 
and train local people on ways to provide better 
services, sets basic standards of work and worry about 
protecting the environment from further degradation. 
The NGO sector is one of the participants in the 
development of sustainable tourism and one of the best 
representatives of the vision and needs of local people 
in terms of tourism, promoting the region as a tourist 
destination, protecting and enhancing the 
environment, nurturing and promoting cultural values
, the introduction new trends in the functioning of the 
region as a destination, the training of locals, I 
channeled the voice of civil society in public hearings 
of interest to sustainable tourism and involved in 
decision making processes of importance to the 
community. 
The local population is the direct holder of the 
development of sustainable tourism. Revenues 
generated from the provision of tourist services and 
employment are open along with it, raise the standard 
of living of the local community, focusing on 
population quality offering all services, a growing 
interest in preserving the natural environment, cultural 
- historical monuments, traditions and culture.  
Forms of sustainable tourism that are applicable 
in the regions and apply equally to all villages are: 
- Agro and rural experience (rural tourism) 
- Activities in nature and cultural tourism - includes 
recreation and leisure (riding horses, donkeys, 
hunting, fishing, hiking, biking, for example: 
"Path Iron Curtain", hiking, etc...), and culture 
history, archeology and other characteristics of a 
particular rural area 
- Eco and ethno-tourism 
- Other combined forms of rural tourism related 
events, festivals, outdoor recreation, 
manufacturing and sales of souvenirs and local 
agricultural products and so on., which represent 
secondary motives for the arrival of tourists in 
rural areas. 
Many people talk about rural development in the 
context of tourism development in the countryside and 
rural tourism. It is an aspect which is of course 
interesting for the rural economy, but unfortunately 
this whole story as simple mainly just a simple view of 
things, without actually deepen it means that tourism 
is its connection to agricultural production. 
Agricultural production in the countryside, not that it 
should be replaced with tourist activities, but it  must 
be integrated in such a way that agriculture will be 
dimensioned as to provide conditions for development 
of tourism, not only in terms of nutrition but also 
tourist’s sense to maintain the village ambience that 
makes it attractive. 
Primary motto of employees working for 
agricultural development, for years is that Macedonia 
produces healthy food and our ambient is healthy. 
However, it should prove, as would have attracted any 
attention. 
  
 
6. CONCLUSION 
 
       For a tourist destination to be sustainable, among 
other, it should create a single identity. You need to 
have a good condition for residence which are not in 
“conflict” with other natural values, to emphasize the 
uniqueness of their culture and heritage and describes 
its population as very kindly. 
Method for destinations to protect the good name 
and good voice is acquired over a long period. Today 
branding is primarily a proactive and positive 
dimension to the overall marketing strategy of tourist 
destinations. Management of the destination brand is 
complex because it depends on many factors, from 
local people, products, policies, organization and other 
factors that influence the perception of destinations. 
The scope and importance of tourism clearly 
shows that it is not enough just to develop new forms 
of alternative tourism, in terms of minimizing adverse 
effects and increase positive impacts of tourism 
development. The entire tourism sector must be 
developed and must be managed with it thus does not 
destroy the natural and socio-cultural environment, it 
is an obligation and responsibility of the tourism 
economy of anywhere in the world. 
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